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Rezumat. “Responsabilitatea social-corpo-
rativa (RSC) ar trebui sd fie o strategie de afa-
ceri, sau, mai exact, o filosofie care sa stea la
baza afacerii. In sens restrdns, aceasta este vi-
zuta doar ca o strategie de dezvoltare de ima-
gine, prin promisiuni §i actiuni de natura filan-
tropica si implicarea in proiecte sociale. Acest
angajament trece dincolo de obligatiile statuta-
re de a respecta legislatia si se manifestd in ac-
tiuni voluntare de imbunatatire a calitatii vietii
pentru angajati si familiile acestora, a comuni-
tatii §i a intregii societati”.

Responsabilitatea Sociala Corpora-
tiva reprezintd o intreaga cultura de
afaceri care include etica de afaceri,
drepturile consumatorului, echitatea
economica si sociald, tehnologii ce nu
dauneaza mediului ambiant, tratarea
justa a fortei de munca, relatii trans-
parente cu oficialii publici, integritate
morala si investitii In comunitate.!

Comisia Europeana a agreat o
definitie pentru Responsabilitatea
Sociala Corporativa (RSC), prin care
aceasta reprezinta ,un concept prin
care companiile integreazd preocupd-
rile sociale si de mediu in activitdtile
lor comerciale si in interactiunea cu

! https://www.qgreferat.com/referate/economie/
Responsabilitatea-sociala-corp712.php

Summary. “Corporate social responsibility
(CSR) should be a business strategy, or, more
precisely, a philosophy that underlies the busi-
ness. In a narrow sense, it is seen only as an
image development strategy, through promises
and actions of a philanthropic nature and in-
volvement in social projects. This commitment
goes beyond the statutory obligations to comply
with the law and is manifested in voluntary ac-
tions to improve the quality of life for employ-
ees and their families, the community and soci-
ety as a whole”.

Corporate Social Responsibility
is a whole business culture that in-
cludes business ethics, consumer
rights, economic and social equity,
environmentally friendly technolo-
gies, fair treatment of the workforce,
transparent relationships with pub-
lic officials, moral integrity and com-
munity investment.

The European Commission has
agreed on a definition of Corporate
Social Responsibility (CSR), which is
»a concept by which companies inte-
grate social and environmental con-
cerns into their business activities
and interact with stakeholders on a
voluntary basis”.

In 2010, the International Organ-
ization for Standardization (ISO)
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factorii implicati, pe o bazd voluntara’.

In anul 2010, Organizatia Interna-
tionala pentru Standardizare (ISO) a
lansat ISO 26000, un set de standarde
voluntare menite sa ajute companiile
sa implementeze responsabilitatea
sociala corporativa. Spre deosebire de
alte standarde ISO, ISO 26000 ofera
mai degraba indrumari decat cerin-
te, deoarece specificul RSC este mai
degraba calitativ decat cantitativ, iar
standardele sale nu pot fi certificate.
ISO 26000 clarifica ce este responsa-
bilitatea sociala si ajuta organizatiile
sa transpuna principiile RSC in actiuni
practice. Standardul se adreseaza tu-
turor tipurilor de organizatii, indife-
rent de activitatea, dimensiunea sau
locatia acestora.

In anul 2011 Expert-Grup au elabo-
rat o cercetare intitulata ,,Responsabi-
litatea Sociala Corporativa in Republi-
ca Moldova: Ce poate face guvernul?”.
In aceasta lucrarea se mentioneaza ca
conceptul RSC este unul relativ nou
pentru mediul de afaceri din Rep. Mol-
dova. Situatia pare sa fie neschimbata
panad in prezent, multi antreprenori in
special din sectorul IMM adesea con-
fundand activitatile de caritate/ filan-
tropia cu activitatile de RSC.

In literatura de specialitate (jurnale,
reviste, portaluri de afaceri) nationale
catsiinternationale se gasesc multe ar-
ticole privind impactul pozitiv al com-
paniilor care aplica principiile RSC atat
pentru mediul de afaceri cat si pentru
comunitate si mediul ambiant.

Caracteristicile principale

ale Responsabilitatii Sociale

in intreprinderi:

a. Adoptarea voluntara de catre
intreprinderi a masurilor prin care sa
contribuie la rezolvarea problemelor
sociale si de mediu;

launched ISO 26000, a set of vol-
untary standards designed to help
companies implement corporate
social responsibility. Unlike other
[SO standards, ISO 26000 provides
guidance rather than requirements,
because the specificity of CSR is
qualitative rather than quantitative,
and its standards cannot be certi-
fied. ISO 26000 clarifies what social
responsibility is and helps organiza-
tions to transfer CSR principles into
practice. The standard is addressed
to all types of organizations, regard-
less of their activity, size or location.

In 2011 Expert-Grup developed
a research entitled ,Corporate So-
cial Responsibility in the Republic of
Moldova: What can the government
do?”. In this study it’s stated that the
concept of CSR is a relatively new
one for the business environment in
Rep. Moldova. The situation seems
to be unchanged so far, with many
entrepreneurs, especially in the
SME sector, often confusing charity
/ philanthropy with CSR.

In the national and internation-
al literature (journals, magazines,
business portals) there are many ar-
ticles on the positive impact of com-
panies that apply the principles of
CSR for the business environment,
for the community and the environ-
ment.

The main characteristics of

Corporate Social Responsibility:

a. Voluntary adoption by enter-
prises of measures to contribute to
solving social and environmental
problems;

b. Contribute to sustainable de-
velopment: businesses must include
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b. Contribuie la dezvoltarea du-
rabila: afacerile trebuie sa includa im-
pactul economic, social si de mediu in
operatiunile lor;

c. Responsabilitatea Sociala nu
este un "accesoriu” optional al acti-
vitatilor principale ale afacerilor - ci
este vorba despre modul in care sunt
administrate afacerile;

d. Responsabilitatea Sociala nu
este doar simpla donatie in cadrul unor
actiuni filantropice. Ceea ce diferentia-
za Responsabilitatea Sociala de filan-
tropie, este faptul ca Responsabilita-
tea Sociala in Intreprinderi presupune
dezvoltarea unei strategii de implicare
in comunitate si un parteneriat din care
compania are la randul sau de castigat.

economic, social and environmental
impact in their operations;

c. Social Responsibility is not an
optional “accessory” of the main ac-
tivities of the business - but it is about
the way the business is managed;

d. Social responsibility is not just
a simple donation in philanthropic
actions. What differentiates Social
Responsibility from philanthropy,
is the fact that Social Responsibility
in enterprises involves the develop-
ment of a strategy of involvement in
the community and a partnership
from which the company in turn has
to gain.

Beneficii pentru comunitate

Beneficii pentru mediul de afaceri

niment local;

¢. Organizarea evenimen-

de voluntariat 1n scoli si
proiecte comunitare.

a. Sustinerea financiara a a.
unei organizatii caritabile

locale;

b. Sponsorizarea unui eve- b.

telor de curatare a spatiului d.
public;
d. Sustinerea activitatilor e.

Produse imbundtdtite si/sau procese
de productie mai eficiente ce garantea-
za 0 mai mare satisfactie si loialitate a
clientilor;

Mai mare motivatie si loialitate a an-
gajatilor, ceea ce conduce la un grad
mai mare de creativitate si inovatie;
Mai buna promovare datoratd recu-
noasterii publice sporite;

Mai buna pozitionare pe piatd si o mai
buna relationare cu partenerii de afa-
ceri si autoritatile locale;

Reducerea costurilor si cresterea pro-
fitabilitatii gratie utilizarii mai eficien-
te a resurselor umane si de productie;
Cresterea cifrei de afaceri/ datoritd
avantajului competitiv;

Accesul la piata externd, in special a
UE, si extinderea oportunitdtilor de
parteneriat la nivel international.
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Care sunt avantajele

pentru IMM?

In conditiile unei cresteri acce-
lerate a economiei imaginea intre-
prinderii depinde nu numai de in-
dicatorii economico-financiari, de
calitatea produselor, de locurile de
munca noi create, dar este influen-
tata considerabil si de modul cum
contribuie la dezvoltarea durabila.
Responsabilitatea Social Corporati-
va (RSC) este considerata o investi-
tie inteligentd, care aduce beneficii
atat companiei, cat si Intregii comu-
nitati.

Which are the benefits

for SMEs?

In the context of an accelerated
growth of the economy, the image
of an enterprise depends not only
on the economic-financial indica-
tors, on the quality of the products,
on the newly created jobs, but it is
also considerably influenced by the
way it contributes to the sustaina-
ble development. Corporate Social
Responsibility (CSR) is considered
a smart investment, which benefits
both the company and the entire
community.

Community benefits

Benefits for the business environment

a. Financial support of a a.
local charity;

b. Sponsorship of a local
event;

c¢. Organizing public space
cleaning events; d.

d. Supporting volunteer e.
activities in schools and
community projects.

Improved products and / or more effici-

ent production processes that guarantee

greater customer satisfaction and loyalty;

b. Greater motivation and loyalty of em-
ployees, which leads to a greater degree
of creativity and innovation,;

c. Better promotion due to increased public

recognition;

Better market positioning and better rela-

tionship with business partners and local

authorities;

Reducing costs and increasing profitabi-

lity through more efficient use of human

and production resources;

f. Increase in turnover / due to competitive
advantage;

g. Access to the external market, especi-

ally the EU, and expanding international

partnership opportunities.
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Majoritatea intreprinderilor care
aplica principiile RSC au ajuns la un
nivel de dezvoltare foarte inalt, astfel
incat pot acorda o parte din venitul lor
pentru activitati si proiecte de dezvol-
tare a comunitatii. Cu toate acestea,
Responsabilitatea sociald corporativa
nu este caracteristica doar marilor
corporatii si intreprinderilor interna-
tionale. Intreprinderile mici si mijlocii
au capacitatea de a contribui la dez-
voltarea comunitatii in care activea-
z4. Multe IMM-uri realizeazi astfel de
actiuni Insa fara a avea anumite pro-
ceduri de RSC formalizate in cadrul
intreprinderii.

In cadrul cercetarilor realizate la ni-
vel international in domeniul integrarii
principiilor RSC in cadrul IMM-urilor,
s-a observat ca multe intreprinderi
mici ,adesea adopta, fara sa stie, prac-
tici responsabile din punct de vedere
social ”. Datorita amplasarii si nivelului
inalt de integrare In comunitate a intre-
prinderilor mici si mijlocii, adoptarea
de cdtre acestea a unui model de afa-
ceri responsabil social, poate contribui
la dezvoltarea comunitatii si a intre-
prinderilor. Exemple de practici RSC in
randul IMM-urilor pot fi: conectarea la
furnizori de energie ecologica, identifi-
carea si incurajarea activitatilor de ca-
ritate Tn randul angajatilor, sponsoriza-
rea echipelor sportive locale, donarea
directa la organizatii de caritate locale,
integrarea managementului documen-
telor interne in format electronic etc.

Care sunt avantajele
entru IMM?

In conditiile unei cresteri acce-
lerate a economiei imaginea intre-
prinderii depinde nu numai de in-
dicatorii economico-financiari, de
calitatea produselor, de locurile de

Most companies that apply CSR
principles have reached a very high
level of development, so they can
provide part of their income for
community development activities
and projects. However, Corporate
Social Responsibility is not just for
large corporations and internation-
al corporations. Small and medi-
um-sized enterprises also have the
capacity to contribute to the devel-
opment of the community in which
they operate. Many SMEs carry out
such actions but without having
certain formalized CSR procedures
within the company.

International research on the in-
tegration of CSR principles into SMEs
has shown that many small business-
es ,often unknowingly adopt social-
ly responsible practices”. Due to the
location and high level of integration
of small and medium enterprises in
the community, their adoption of a
socially responsible business model
can contribute to the development of
the community and enterprises. Ex-
amples of CSR practices among SMEs
can be: connecting to green energy
suppliers, identifying and encour-
aging charitable activities among
employees, sponsoring local sports
teams, direct donation to local char-
ities, integrating internal document
management in electronic format,
etc.

What are the benefits for SMEs?

In the conditions of an accelerated
growth of the economy, the image of
the enterprise depends not only on
the economic-financial indicators,
on the quality of the products, on
the newly created jobs, but it is also
considerably influenced by the way
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g. RSC nu este un "accesoriu”
optional al activitatilor principale ale
afacerilor - ci este vorba despre mo-
dul in care sunt administrate afacerile;

h. RSC nu este doar simpla dona-
tie In cadrul unor actiuni filantropice.
Ceea ce diferentiaza RSC de filantropie,
este faptul ca RSC presupune dezvolta-
rea unei strategii de implicare in comu-
nitate si un parteneriat din care compa-
nia are la randul sau de castigat.

1. Activitatile RSC orientate
catre angajati, sunt
caracterizate prin:

a. Imbunititirea conditiilor de
lucruy, aditional cerintelor legislatiei,
(inclusiv in domeniul sanatatii si se-
curitatii in munca) si a satisfactiei an-
gajatilor la locul de muncg;

b. Echilibrul dintre activitatea
profesionala si cea personala;

¢. Oportunitati egale si diversitate;

d. Instruirea si dezvoltarea perso-
nalului (inclusiv planificarea carierei);

e. Informarea si implicarea an-
gajatilor luarea deciziilor companiei;

f. Remunerare responsabila si
corecta si/sau sprijin financiar pentru
angajati (ex. Asigurare suplimentara
de pensii, de sandtate, imprumuturi
fara dobanda etc.).

2. Activitatile RSC orientate

cdtre comunitate

sunt caracterizate prin:

a. integrare sociala si/sau pe
piata muncii la nivel de comunitate;

b. imbunatatirea infrastructurii
locale;

¢. donatii In bani sau In natura
catre institutiile comunitatii locale
(ex. scoli, spitale, grupuri de mediu,
organizatii culturale, cluburi, sporti-
ve si de agrement etc.);

is about how business is managed;

h. CSR is not just a simple dona-
tion in philanthropic actions. What
differentiates CSR from philanthro-
py is the fact that CSR involves the
development of a strategy of com-
munity involvement and a partner-
ship from which the company in
turn has to gain.

1. Employee-oriented CSR

activities are:

a. Improving working conditions,
in addition to the requirements of
the legislation, (including in the
field of health and safety at work)
and employee satisfaction at work;

b. The balance between profes-
sional and personal activity;

c. Equal opportunities and diver-
sity;

d. Staff training and development
(including career planning);

e. Informing and involving employ-
ees in making company decisions;

f. Responsible and fair remuner-
ation and / or financial support for
employees (eg supplementary pen-
sion, health insurance, interest-free
loans, etc.).

2. Community-oriented CSR

activities are:

a. social and / or labor market in-
tegration at community level;

b. improving local infrastructure;

c. donations in cash or in kind
to local community institutions (eg
schools, hospitals, environmental
groups, cultural organizations, clubs,
sports and leisure, etc.);

d. support given to society in a
broader sense (eg the population of
developing countries).
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d. sprijin acordat societatii in-
tr-un sens mai larg (ex. populatiei
din tarile in curs de dezvoltare).

3. Activitatile RSC orientate catre

piata, sunt caracterizate prin:

Activitatile date vizeaza pe de o
parte clientii si, pe de alta parte, par-
tenerii de afaceri si/sau furnizorii:

a. Activitati ce tin de Imbunatati-
rea calitatii sau sigurantei produselor;

b. Furnizarea de servicii volunta-
re in beneficiul clientilor;

c. Politica a preturilor corects;

d. Publicitatea eticg;

e. Plata furnizorilor sau a parte-
nerilor de afaceri fara intarziere;

f. Contractarea partenerilor lo-
cali;

g. Respectarea standardelor in
ceea ce priveste lantul de furnizori;

h. Sprijinirea stabilirii aliantelor
de afaceri la nivel local /regional.

4. Activitatile RSC in domeniul
L fiului

se caracterizeaza prin:

a. Grija fata de mediu in pro-
iectarea produselor / proceselor de
productie;

b. Utilizarea eficienta a resurselor
naturale;

c. Reducerea deseurilor si a po-
luarii;

d. Reciclarea deseurilor;

e. Aplicarea unei “evaludri ecolo-
gice” a furnizorilor in ceea ce priveste
standardele lor de mediu;

f. Informarea partenerilor de afa-
ceri, a clientilor sau a societatii cu privi-
re la aspectele legate de mediu.

5 Activitati ale intreprinderi-

lor "verzi”, se caracterizeaza

prin:

a. Eficienta energetica si resur-
sele regenerabile;

3. Market-oriented CSR

activities are:

These activities target on the one
hand customers and, on the other
hand, business partners and / or
suppliers:

a. Activities related to improving
the quality or safety of products;

b. Providing voluntary services
for the benefit of customers;

c. Correct pricing policy;

d. Ethical advertising;

e. Payment of suppliers or busi-
ness partners without delay;

f. Contracting local partners;

g. Compliance with standards re-
garding the supply chain;

h. Supporting the establishment
of business alliances at local / re-
gional level.

4. CSR activities in the field

of environmental

protection are:

a. Care for the environment in
the design of products / production
processes;

b. Efficient use of natural re-
sources;

c. Reduction of waste and pollu-
tion;

d. Waste recycling;

e. Applying an ,environmental
assessment” of suppliers to their en-
vironmental standards;

f. Informing business partners,
customers or society about environ-
mental issues.

5 Activities of ,green” enter-

prises are:

a. Energy efficiency and renewa-
ble resources;

b. Reducing greenhouse gas emis-
sions;
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b. Reducerea emisiilor de gaze
cu efect de sera;

c. Reciclarea deseurilor;

d. Agricultura ecologica;

e. Achizitii publice durabile (APD);

f. Industria verde;

g. Educatia ecologica si educa-
tia pentru dezvoltare durabila, infor-
marea si constientizarea publicului.

O IMM - pentru a fi responsabila
social presupune, pe langa aplicarea
cu strictete a respectarii prevederilor
legale, o preocupare continua fata de
angajatii companiei, intr-o maniera
voluntara, pentru cresterea inves-
titiilor In capitalul uman, in mediul
inconjurator si in managementul re-
latiei cu toate partile interesate.

Consiliul National ,IMM - Mo-
del Sustenabil de Responsabi-
litate Sociala”, organizat pen-
tru IMM active din Republica
Moldova
Pentru imbunatatirea implicarii
intreprinderilor mici si mijlocii in ac-
tivitati de RSC si a promovarii acestei
filozofii pentru publicul larg, Organi-
zatia pentru Dezvoltarea Sectorului
Intreprinderilor Mici si Mijlocii im-
preund cu PNUD Moldova, ca promo-
tor al ODD-urilor si cu partenerii din
Reteaua Pactul Global din Moldova
educa un model responsabil de im-
plicare a IMM, in dezvoltarea comu-
nitatii si nu numai, promovand si
realizdnd cu succes competitia des-
tinata IMM: “IMM - Model Sustenabil
de Responsabilitate Sociald”.
Organizatia pentru Dezvoltarea
Sectorului Intreprinderilor Mici si
Mijlocii (ODIMM) anual organizeaza-
Concursului National ,IMM - Model
Sustenabil de Responsabilitate Socia-
13", pentru companiile active ce Isi des-

c. Waste recycling;

d. Organic agriculture;

e. Sustainable public procure-
ment (ODA);

f. Green industry;

g. Ecological education and edu-
cation for sustainable development,
information and public awareness.

An SME - to be socially responsi-
ble requires, in addition to the strict
application of legal provisions, a
continuous concern for the com-
pany’s employees, in a voluntary
manner, to increase investment in
human capital, the environment and
the management of the relationship
with all the stakeholders.

The National Competition
»SME - Sustainable Model of
Social Responsibility”, organ-
ized for active SMEs in the
Republic of Moldova

To improve the involvement of
small and medium enterprises in
CSR activities and to promote this
philosophy for the general public, the
Organization for the Development of
the Small and Medium Enterprises
Sector together with UNDP Moldova,
as a promoter of the SDGs and part-
ners in the Global Compact Network
in Moldova model responsible for the
involvement of SMEs, in the develop-
ment of the community and not only,
successfully promoting and realizing
the competition for SMEs: “SME -
Sustainable Model of Social Respon-
sibility”.

The Organization for the Develop-
ment of the Small and Medium En-
terprises Sector (ODIMM) annually
organizes - the National Competition
,SME - Sustainable Model of Social
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fasoara activitatea in Republica Mol-
dova. Concursul promoveaza obiecti-
vele dezvoltarii durabile si principiile
de Responsabilitate Social-Corpora-
tiva (RSC) in randul IMM-urilor drept
activitati esentiale de sporire a compe-

- competitia este deschisa pentru
toti agentii economici care sunt su-
biecti al articolului 2, din Legea nr.
179 din 21.07.2016 cu privire la in-
treprinderile mici si mijlocii (Moni-
torul Oficial Nr. 306-313 art nr : 651
), privind sustinerea sectorului intre-
prinderilor mici si mijlocii (Monitorul
oficial al Republicii Moldova, 2006,
nr.126-130, art.605),

- concursul este un eveniment des-
chis si gratuit, numarul de participanti
si aplicatii nu este limitat,

- castigatorii competitiei sunt in-
treprinderile din sectorul IMM - care
aplica activ principiile de responsa-
bilitate social-corporativd, obtinand
cele mai bune rezultate in activitatea
lor antreprenoriala pe parcursul anu-
lui precedent si aducand avantaje sus-
tenabile pentru societate si mediu.

Concursul National ,IMM - Model
de Responsabilitate Sociala” este or-
ganizat anual de ODIMM, incepand
cu 2010, cu scopul promovarii acestui
concept si diseminarii celor mai bune
practici ale IMM-urilor.

Participantii la concurs sunt com-
paniile care se Inscriu In categoria
IMM, desfasoara activitate economica
mai mult de 1 an, sunt rezidenti ai Re-
publicii Moldova si au realizat cel pu-
tin una dintre activitatile de Respon-
sabilitate Social-Corporativa.

Astfel, 1n perioada 2010 - 2020
au avut loc 11 editii ale concursului,
fiind premiati in total 51 de Intreprin-
deri dintre care: Integrarea sociala si

Responsibility”, for active companies
operating in the Republic of Moldova.
The competition promotes the objec-
tives of sustainable development and
the principles of Corporate Social Re-
sponsibility (CSR) among SME:s as es-
sential activities to increase competi-
tiveness.

- the competition is open to all eco-
nomic agents that are subjects of arti-
cle 2, of Law no. 179 0f 21.07.2016 on
small and medium enterprises (Offi-
cial Gazette No. 306-313 art. No: 651),
on supporting the small and medium
enterprises sector (Official Gazette of
the Republic of Moldova, 2006, no.
126-130, art. 605),

- the competition is an open and
free event, the number of participants
and applications is not limited,

- the winners of the competition
are companies in the SME sector -
which actively apply the principles of
social and corporate responsibility,
obtaining the best results in their en-
trepreneurial activity during the pre-
vious year and bringing sustainable
benefits to society and the environ-
ment.

The National Competition ,SME -
Model of Social Responsibility” is or-
ganized annually by ODIMM, starting
with 2010, in order to promote this
concept and disseminate the best
practices of SMEs.

The participants in the contest are
companies that register in the SME
category, carry out economic activity
for more than 1 year, are residents of
the Republic of Moldova and have per-
formed at least one of the activities of
Social-Corporate Responsibility.

In the period 2010 - 2020 there
were 11 editions of the competition,
being awarded a total of 51 compa-
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sprijinul acordat comunitatii - 11 in-
treprinderi, Protectia mediului Incon-
jurator -11 intreprinderi, Grija fata de
angajati - 11 intreprinderi, Grija fata
de piata - 5 intreprinderi, Activitati
de RSC pentru utilizarea unui model
de afacere verde si responsabila- 2 si
Premiul Mare - 11 Intreprinderi.

Responsabilitatea Sociald Corpora-
tivd reprezintd un concept, care incu-
rajeaza companiile sd ia in considera-
re interesele societdtii prin asumarea
responsabilitdatii pentru impactul pe
care-1 au activitdtile lor asupra comu-
nitatii, clientilor, angajatilor, actiona-
rilor si asupra mediului ambiant. Acest
angajament trece dincolo de obligatiile
Statutare pe care sunt reprezentate in
statutul intreprinderii.

BIBLIOGRAFIE:

nies, including: Social integration
and community support - 11 compa-
nies, Environmental protection - 11
companies, Care for employees - 11
companies, Caring for the market - 5
enterprises, CSR activities for the use
of a green and responsible business
model - 2 and the Grand Prize - 11 en-
terprises.
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